
a

~AT&T

Joan Marsh Suite1000
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October16, 2002

Ms. MarleneDortch
Secretary
FederalCommunicationsCommission
~ 12thStreet,SW, RoomTWB-204
Washington,DC 20554

Re: NoticeofWrittenEx ParteCommunication,IntheMatterofReviewofthe
Section251 UnbundlingObligationsof IncumbentLocal Exchange
Carriers,CC DocketNos.01-338,96-98and98-147

DearMs. Dortch:

Attachedfor submissioninto thisrecordis anAT&T NewsReleaseannouncing
thatAT&T nowprovideslocal phoneserviceto 2 million customersin eightstates,
includingNew York, Texas,Illinois, Michigan,Ohio, California, GeorgiaandNewJersey.
Residentsin eachofthesestatescannowselectamongseveralAT&T local callingplans
designedto servebothlow andhighvolumecustomerswith theability to addattractively
pricedlongdistanceservicesandreceivea singlemonthlybill. A sampleof someof
AT&T’s serviceoffersis attachedfor review.

As AT&T continuesto entermoremarketswith local andlongdistancepackages,
it is becomingincreasinglyclearthatconsumerseverywherearebenefitingfrom
competition:

In Michigan: Following AT&T marketsharegains,SBCloweredratesanaverage
of33 percentfor certainof its localcallingplans;

In Illinois: ThesamemonthasAT&T’ s marketentry,SBCloweredratesand
simplifiedwhathadbeencalledthemostconfusingandcomplicatedratestructurein
America;

In California: In anticipationofAT&T’s entry, SBCloweredratesfor local and
collapsedsometoll calling zones;



In NewYork: VerizonraisedratesinNY while AT&T heldits ratessteady(with a
guaranteefor at leastayear);

In Ohio: Within 2 monthsofAT&T’s entry, SBCintroducedunlimitedlocal toll
plans,featurebundlingpromotionsandPrivacyManagerfreefor up to 6 months;

In Georgia: BellSouthintroducednewfeaturebundles,full servicebundlesand
promotionsincludingPrivacyManagerfreefor 12 months;

In NewJersey:While AT&T wasin amarkettrial with abundledlocal/LD offer,
Verizonintroduced“Veriations,” anewbundledoffer combininglocal, long distance,
wirelessandDSL.

AT&T focusesonprovidingcustomerswith highquality local servicessupported
by first-classcustomerservice. In arecentJ.D. PowerandAssociatesstudyofresidential
local telephoneserviceproviders,AT&T Consumerrankedhighestin local service
customersatisfactionamongall majorcarrierswith morethanonemillion customers.The
factthatAT&T hasreachedtheseservicemilestonesprovesthatthe 1996Act is working
andthat statepublic servicecommissionsareleadingtheway to increasedcompetitionand
consumerbenefitsin the local marketplace.

Consistentwith Commissionrules, I amfiling oneelectroniccopyof this notice
andrequestthat youplaceit in therecordoftheabove-referencedproceedings.

Sincerely,

JoanMarsh

cc: ChristopherLibertelli
MatthewBrill
DanielGonzalez
JordanGoldstein
ThomasNavin
RobertTanner
JeremyMiller
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AT&T’s Varied Local Offers Appeal to Wide Range of Customers

• AT&T’s entry plans are based on broad entry throughout a
geographic area.

— 31% of AT&T all distance customers are in rural zones
• AT&T offers plans for both low and high value customers

including.
— Basic offers:

• GA: $17.45
• NJ: $8.95
• TX $15.00

— Consumers also get a choice of LD offers:
• One Rate: $3.95
• A T&T Unlimited: $19.95
• Can also use any existing LD plan or choose another company for LD

— Bundled offers:
• GA: $29.95 unlimited local + 3 features with or without caller id
• NJ: $19.95 unlimited local +3 features including caller id
• 7X $25.00 unlimited local + 3 features
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AT&T Now Serves2 Million ResidentialLocal ServiceCustomers

FOR RELEASEWEDNESDAY,OCTOBER16, 2002

MORRISTOWN,NJ— AT&T todayannouncedthat it nowprovideslocal phone

serviceto 2 million consumersin eightstates.Thecompanylaunchedservicein six of

thosestatesonly in the lasteightmonths.

As ofthis year,residentsof Illinois, Michigan,Ohio, California,Georgia,and

NewJerseycanselectamongseveralAT&T local callingplanswith the ability to add

attractivelypricedlong distanceplansandreceivea singlemonthly bill. Residentsin

NewYork andTexashavebeenableto do sosinceAT&T enteredthosemarketsin 1999.

“Peoplearelooking for thesamekind of choicein buyinglocalphoneservicethat

theyhavein virtually everyotherpurchasingdecisiontheymake,” saidKevin Crull,

seniorvicepresident,AT&T Consumer.“And we’re delightedthatmanyofthemare

choosingAT&T.”

AT&T operatestheworld’s largestandmostsophisticatedglobalnetwork. In

additionto its 2 million residentiallocal servicecustomers,AT&T providesafull range

oflocalvoiceanddataservicesto businessesin 90 cities. Since1998,thecompanyhas

investedmorethan$15 billion to preparefor facilities-basedcompetition.

- more-



-2-

“As webuildscale,weintendto extendourown facilities into thelocal network

wheneverfeasible,”saidCrull. “After all, AT&T built thenetworkthat consumersrely

on everyday.”

AT&T saidit is anxiousto offer consumersacompetitivechoicefor local phone

servicein additionalstatesbut, in manyinstances,the incumbentlocaltelephone

companies’leaseratesaretoo highto supportcompetition. Wherestateregulatory

commissionssetreasonablerates,AT&T hasindicatedthatit is committedto offering

local serviceto consumers.

AlthoughwholesaleratesinNew York wereinitially setat levelsthat precluded

viablecompetition,earlythis yearthestateregulatorycommissionactedto reducethose

ratesto morereasonablelevelsandAT&T steppedup its marketingefforts. AT&T said

it is hopefulthat anumberofstatecommissionsthatarereviewingwholesalerates,

includingthosein Georgia,Massachusetts,PennsylvaniaandTexas,will setratesthat

will fosterthegrowthoflocalservicecompetition.

“We’re verypleasedthat thepublic servicecommissionsofmanystateshave

supportedthefight for lowerwholesaleprices,which hasincreasedcompetitionand

benefitedconsumers,”saidCrull. “Theability of competinglocal providersto usethe

networksofincumbentprovidersis anecessaryfirst stepto competition,just asit was in

the longdistancemarket. AT&T providesits networkfacilities to longdistance

competitors— includingtheincumbentlocal companies-- atwholesaleratesthatare

discountedasmuchas70 percentfrom comparableretailrates.”

- more-
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AT&T focusesonprovidingcustomerswith highquality localservicesdelivered

via first-classcustomerservice.In arecentJ.D. PowerandAssociatesstudyofresidential

local telephoneserviceproviders,AT&T Consumerrankedhighestin localservice

customersatisfactionamongall majorcarrierswith morethanonemillion customers.

In fact, theJ.D. PowerandAssociatesstudyshowedthatAT&T Consumerranked

highestin thequalityof its offeringsandpromotions,andin its ability to resolve

customerproblemsonthe first try. ThestudyplacedAT&T Consumeraheadof 11 other

local serviceproviders,butbehindsmallerCincinnati Bell, whichservesfewerthan

700,000householdsin Ohio,KentuckyandIndiana.

“The factthatwe’ve reachedthis milestoneclearlyprovesthatthe 1996

TelecommunicationsAct canwork,” saidCrull. “We’re hopefulthatstateregulatorswill

continueto makedecisionsthatwill enablemoreconsumersto benefitfrom achoicefor

local phoneservice,andthattheFederalCommunicationsCommissionwill continueto

supportapro-competitivestancein the industryby enforcingthe 1996

TelecommunicationsAct.”

AboutAT&T:
AT&T (www.att.com)is amongthe world’spremiervoice, videoanddatacommunicationscompanies,
servingconsumers,businessesandgovernment.Backedby theresearchanddevelopmentcapabilitiesof
AT&T Labs,thecompanyrunsthe largest,mostsophisticatedcommunicationsnetworkandis thelargest
cableoperatorin theU.S. Thecompanyis a leadingsupplierof data,Internetandmanagedservicesfor the
public andprivatesectors,andoffersoutsourcing,consultingandnetworking-integrationto large
businessesandgovernment. Servingnearly60 million consumers,AT&T is amarketleaderin consumer
communicationsservicesandoperatesAT&T Worldnet®Service,aleadingInternetaccessservicethathas
garnerednumerousawardsfor outstandingperformanceandcustomerservice.

AT&T ‘Safe Harbor’
Theforegoingare“forward-lookingstatements”which arebasedon management’sbeliefsaswell ason anumberof
assumptionsconcerningfutureeventsmadeby and informationcun~entlyavailabletomanagement.Readersare
cautionednottoputunduerelianceon suchforward-lookingstatements,whicharenotaguaranteeofperformanceand
aresubjectto anumberof uncertaintiesandotherfactors,manyof whichareoutsideAT&T’s control,that couldcause
actualresultsto differ materiallyfrom suchstatements.Foramoredetaileddescriptionofthefactorsthat couldcause
sucha difference,pleaseseeAT&T’s filings with theSecuritiesandExchangeCommission.AT&T disclaimsany
intentionor obligationto updateor reviseanyforward-lookingstatements,whetherasaresultof newinformation,
futureeventsor otherwise.This information ispresentedsolelyto provideadditionalinformationtofurtherunderstand
the resultsofAT&T.
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